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“Climate change is difficult to communicate by its very nature. Greenhouse gases 
are invisible, and their accumulating effects (e.g., global warming, precipitation 
changes, and extreme weather events) can take years before they are felt. 
Worldwide warming trends are hard for the average person to detect amidst the 
variability of everyday weather and the causes are far removed, in both time and 
space, from the impacts. Climate change is thus an example of “hidden 
hazards”—risks that, despite potentially serious consequences for society, 
generally pass unnoticed or unheeded until they reach disaster proportions” 
(Liverman, Raven & Barstow, 2010) 
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Contrast Lithuanian data with UK data to better understand the possible national 
differences of CC communication intensity. Be aware of the different UK and LT time 
periods and of the fact that LT data is only from one online and one printed newspaper 
(UK data from three newspapers). Thus draw comparative conclusions with caution. 
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Contrast Finish data to UK and Lithuanian cases.

Think about this (Schmidt, Ivanova, Schäfer, 2013): 
“CC has remained on the news agenda for a long time and has become even more 
important over time [mostly growing intensity in the end of 1st decade of XXIst century”.
“[CC] issue attention is on a clearly higher level in those countries with significant 
(projected) climate impacts”. 
“we found quite strong correspondence between the pressure to engage in climate 
action and media attention; media coverage in countries with obligations under the 
Kyoto Protocol is, on average, more extensive than in others. In addition, […] countries 
with a high carbon dependency exhibit a particularly high issue attention. It seems that 
carbon-intensive societies – which are under particular pressure to change lifestyles and 
the modes of economic welfare generation – extensively debate climate change and 
politics.” 
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Discuss the USA case: Who/What are the main channels of information on CC? How 
these channels play a role? Who/what should take the most important role? What about 
different levels of confidence? What about different levels of information accuracy? 
Is this somewhat  the same or different in Baltic-Nordic countries? 
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Discuss the role of non-traditional, or often forgotten sources and channels that have 
influence on CC perceptions. 
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More information from; http://climatecommunication.yale.edu/visualizations-
data/introduction-to-ypccc/ 
Discuss how the ways the message is framed influences the ways the message is 
perceived. In the graph you can see the different phrasing of the same message on the 
scientific consensus in climate change. 
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Do you agree or disagree with the statements? 
1. Is it true, that CC discourses are often elitist discourses (meaning that they are 

dominated by experts form scientific or state regulatory, or policy fields), because 
the CC risks are diffuse and hazards hidden? 
Maybe CC discourses are elitist merely because media in general tends to be elitist 
following the intrinsic logic?

2. Is it true, that CC discourses had influence on public perceptions? Is it true, that CC 
discourses did not shape the ways that CC is perceived, but rather had an indirect 
effect of merely drawing peoples attention to the issue? 

3. Is it true, that the intrinsic logic of media (to not prioritize holistic info, but rather 
focus on single “selling” events) leads towards fragmented CC discourses and crisis 
communication genres? 
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